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CARRBORO - Our community consistently ranks at the top of various lists about best places to live 
because we are a “college town.”  We owe our progressive and positive quality of life to the cultural 
climate created by UNC-CH students and faculty.  The university is the hub of a creative community 
and touches our lives in many ways.   
 
A uniquely American innovation, college towns have at least 20 percent of the population directly 
associated with the university.  In our case, 44 percent of Chapel Hill and Carrboro residents are 
current faculty or students.  Such talented and motivated people enhance our intellectual and social 
climate in many ways that go far beyond sports and entertainment. 
 
As our dominant institution, the UNC campus serves as an intellectual community and public learning 
space – much of it open to the public.  Our historic, scenic campus also serves as a recreational and 
historic site.  However, beyond campus we can see many important impacts of the university on our 
quality of life. 
 
People are the heart and soul of any community.  Andrew Perrin, Associate Professor of Sociology at 
UNC-CH, explains how intellectuals are often the driving forces behind creativity. “Having people 
whose job is essentially cerebral is really good for making the town interesting and unusual.” 
 
UNC-CH is known as a "flagship university" which accounts for the large and diverse graduate-
student population.  Flagship universities attract the best and brightest students and faculty from 
around the world.  They typically have strong programs in art, music, or literature that attract young 
people who see college as more than just a path to a job. 
 
Graduate students are real assets for building community creativity and cohesion.  Amanda Kaufman, 
who is pursuing her masters in public health at UNC, explains how graduate students enhance our 
community culture.  “We are very involved in community service groups throughout Carrboro and 
surrounding areas.”  
 
Carrboro Mayor Mark Chilton explains that Carrboro is not actually a college town.  “We have the best 
of both worlds in that Chapel Hill has to deal with the negative consequences of having a University 
such as football traffic and keg parties.” 
 
Kaufman explains.  “I love living in Carrboro because not only can I walk to the grocery store, bars, 
and live music venues, but I can also rest assured that I will pass several smiling faces during my 
stroll.  I've met many of my now close friends by spending time hanging out and/or studying at Weaver 
St Market.”  
 
With so many students and highly educated adults college towns foster development of distinctive 
businesses:  trendy shops, used bookstores, ethnic restaurants, and plenty of bars.  These attract 
visitors from around the region and further enhance our economic sustainability. 
 
Carrboro has been particularly successful at fostering creative businesses and services.  Mayor 
Chilton explains that “we benefit from all these young minds creating art, music and novel institutions.  
Bluntly put and admittedly oversimplified, we get all the grad students and Chapel Hill gets all the 
undergrads.”  
 



The college years are a time for individual awakening and social discovery.  Experiences that trigger 
growth occur not on campus but in the broader community.  Kaufman, who also teaches art classes in 
Carrboro, notes the community garden as an important innovation. “Participating gives me gardening 
experience and allows me to meet like-minded folks that live in the neighborhood.” 
 
The supply of convenient and affordable housing is limited in our community – as it is in other college 
towns.  Kaufman feels fortunate to have found an affordable house close to downtown Carrboro that 
she share with two other students.  As a professor, I feel the same good fortune in also finding an 
affordable rental home. 
 
However, UNC sociologist Perris explains that keeping rents low requires people who own property to 
forego appreciation in value.  “It's always a test of the commitment to residents' values whether they're 
willing to „put their money where their mouth is‟ and devote significant resources to keeping housing 
affordable.” 
 
Our community gains if young people find it affordable to establish their lives here. Perrin encourages 
more policy innovation and community involvement – which is often what young people bring to the 
table.  “I'd love to see a series of public discussions around issues like affordable housing, which 
would really underwrite a kind of democratic revival.” 
 
College towns are sought out because they are tolerant, cosmopolitan and diverse. Kaufman notes 
that many graduate students actually want to stay in Carrboro after graduating.  “There is so much to 
love about this town.  People realize this and don't want to leave.”  
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Local food creates community Jul 29, 2008  
Dr. Tom Hoban - The Chapel Hill News 
http://www.chapelhillnews.com/front/story/15937.html 
 
CARRBORO -- Before supermarkets and restaurants brought us foods from around the world, people 
produced and consumed food locally. 
 
The Carrboro Farmers' Market and a network of family farms provide the foundation for a simpler and 
more sustainable community. 
 
Andrea Reusing, chef-owner of Lantern restaurant in Chapel Hill, has long recognized that local 
farmers provide the most flavorful and freshest ingredients. 
 
It's only in recent years, however, that Reusing says the local food system has evolved to where she 
and others can count on it to provide the amount and variety of ingredients they regularly need. 
 
Carrboro market manager Sarah Blacklin is quick to credit the farmers and craft vendors. 
 
"Our member-elected board understands that the number one priority is to build relationships with our 
customers," she said. "The second is to educate people about food and farming." 
 
Alex Hitt of Peregrine Farms, who has sold at the market for almost 30 years, says sales at the 
market rose dramatically after 9/11. 
 
"People were freaking out about food scares and wanted to know where their food comes from," he 
said. "They also want to connect to the land again through contact with farmers." 
 
The Triangle's climate supports a diversity of crops, while UNC, Duke and Research Triangle Park 
provides a steady customer base. Unlike some markets, all food and crafts sold at the Carrboro 
market must be produced locally: within 50 miles of the Town Commons. 
 
Hitt, the vice president of the market board, says the market goes one step further in requiring the 
person who produced the food to be on hand to answer questions about it. 
 
"Our farmers are very progressive," Blacklin agreed. "They are always innovating -- especially in 
trying to offer shoppers what they want. Our food system is based on cooperation; shared skills are 
increasing all the time." 
 
Reusing says she also appreciates that local farmers have been willing to try to grow new ingredients. 
"Our interest in serving local ingredients means that we have to stay flexible in our recipes and the 
dishes we can serve at a particular time of year," she said. 
 
Innovation has been critical to the market's success. 
 
"The chefs have always shopped at the market," Hitt said. "They visit our farms. We even travel 
around the world together looking for new recipes and ingredients. Customers come back from Italy 
and ask for specific produce they tried there. We will plant it for them." 
 
In addition to building relationships between farmers and restaurants, the market provides a 
community social center -- a pleasant place for people to get together. 
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"Kids who grew up coming with their parents are now regular shoppers," said Hitt. "Many people only 
see each other at the market." 
 
He said family farms also provide a touchstone of authenticity, a word some have used to distinguish 
locally grown food from other products in natural food stores and even organic sections of mainstream 
supermarkets. 
 
Reusing, who is a leader in the slow food movement, says food has the power to change society. 
 
"I am very excited to see how interested and involved people have become about their food choices," 
she said. "Food becomes a means of political expression. Our buying choices influence what types of 
farms our area can support." 
 
And, as consumers demand more local food, it should become more affordable. 
 
"The rising costs of fuel actually will be a big advantage for local food systems and shoppers," Hitt 
said. "As fuel and fertilizer costs rise our sustainable systems become competitive." 
 
 



Third places create social community 

Chapel Hill News - Sep 06, 2008 
http://www.chapelhillnews.com/features/story/16661.html 
 

A lot of thinking can go into making things happen spontaneously 
 
CARRBORO -- Communities have always had hubs of social activity and commerce. Even as the 
Internet expands, people still long for more personal interaction. 
 
"Informal interaction is critical for both individuals and society and works best when people engage 
each other in a relaxed atmosphere," says Thomas Thiemann, professor of business at Elon College. 
"We really need places where unanticipated meetings with friends and neighbors can occur." 
 
Thiemann describes such community centers as "third places" because they are neither home nor 
work, our first and second places. 
 
"Third places add more dimensions to our lives and make our communities richer," he says. "A 
decline in third places leads to community decline as we find ourselves spending time alone or only 
with those we know well." 
 
Different public places have different atmospheres, but they share common features. Scott Conary 
worked hard to keep things intimate when the Open Eye Cafe more than tripled in size three years 
ago. 
 
His other third-place coffee shop -- Cafe Driade in Chapel Hill -- is in the style of a European cafe. 
"We are tucked away in the woods with a very unique atmosphere," he says. 
 
Conary learned the art of public space design by creating spaces where he would want to hang out. 
 
"We want everyone to feel comfortable," he explains. "Our furniture and decoration are eclectic on 
purpose. Everyone can find a favorite chair. We designed our spaces with lots of niches and crannies 
for the right mix of privacy and openness." 
 
Cat Moleski of Weaver Street Market says her workplace is committed to maintaining open access for 
all people regardless of their background or characteristics. 
 
The natural food coop with its popular front lawn is adding picnic benches outside and expanding its 
inside seating. "Because we are owned by over 15,000 members they have access and a greater 
say," she says. "We listen seriously to their needs and preferences of our shared community." 
 
Moleski has found that people sharing Weaver Street's third space are generally tolerant and 
accommodating. 
 
"We rarely have problems with dogs, kids or anything," she says. "Our staff are trained to deal with 
any difficulties that arise. For example, people that want to play music are encouraged to sit away 
from people who are trying to study." 
 
Open Eye provides a local clubhouse or meet-up space for community and artistic groups. 
 
"We provide the same function as a fraternal lodge," he says. "Anyone can reserve our back room to 
hold meetings or parties." 
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Thiemann, who recently moved to Carrboro, says one of the habits people can lose when third places 
become harder to find is caring for common property. 
 
"Realizing that others also use a space will increase our awareness of others in the community and 
our environment," he says. "People learn to interact in large groups and show consideration for others 
when they are in public spaces they will visit again." 
 
Conary finds third places accommodate many styles of interaction, including none at all. 
 
"People who are connected to headsets and the Internet enjoy a self isolation, but they do not stop 
others from interacting," he says. "Even for those who prefer to work alone, they still like to look up 
and see other people." 
 
Moleski says Weaver Street encourages people to interact, even without buying anything. 
 
"Because our property is privately owned we are able to allow things to happen," she says. "Having 
just signed a 25-year lease we are committed to our community for the long term." 
 
All rights reserved. This copyrighted material may not be published, broadcast or redistributed in any 
manner. 
 
2008 The Chapel Hill News 
 
 



Planning process proactive, participatory  
Chapel Hill News - October 19, 2008  
http://www.chapelhillnews.com/news/story/20702.html 
 

Planning for the project included a number of opportunities for public input. 
 
 
CARRBORO -- People who gather downtown will have more options once the 300 East Main Street 
project is completed. Carrboro will gain a third major landmark, alongside Weaver Street Market and 
the Town Commons. 
 
Just as this project will redefine downtown, it also shows how a community responded to major 
change by balancing competing views and values. 
 
The Main Street redevelopment will transform the ArtsCenter/Cat's Cradle strip mall into four five-story 
buildings, a parking deck and a pedestrian plaza. Proponents see significant benefits for downtown 
businesses, visitors and homeowners. The project will provide a future revenue stream the town 
needs. The main criticisms concern traffic, the project's scale and its impact on quality of life as 
Carrboro begins paying the price for its own success. 
 
Supporter Jon Wilner, executive director of The ArtsCenter, says the developers and town took time 
to encourage extensive public involvement. "Communities that don't have such systems allow 
unfettered building and ignore the infrastructure," he said. 
 
Wilner has long lobbied local governments to make the arts community an economic engine attracting 
visitors from across the Southeast to plays, concerts, art shows and other entertainment. The 300 
East Main Street project, which will include improved space for the Cat's Cradle and the ArtsCenter, 
"is true community economic development using the arts to tap into a regional market," he said. 
 
Planning for the project started in 2001 with Downtown Visioning Sessions involving hundreds of 
Carrboro citizens and businesses. The fact that they were held two days after the 9/11 terrorist 
attacks built community solidarity. 
 
But inclusiveness has become the norm in this town of about 19,000 people, where the signs are 
bilingual, a sunny day can attract hundreds to the Weaver Street Market lawn and the streets recently 
filled for the town's annual Carrboro Music Festival. 
 
"An active effort to solicit public input is a basic assumption in Carrboro," said Mayor Mark Chilton. 
 
Indeed, the Main Street project sparked a larger discussion over what it means to be "Carrboro." 
Projects this big can change the nature of a community. Many residents agreed, for example, that 
chain stores would not be welcome downtown. 
 
Carrboro is proud to be different from mainstream American society, Chilton continued. 
 
"People expect buildings in Carrboro should likewise be distinctive and unusual," he said. The town's 
"Paris of the Piedmont" nickname was coined as a joke but has become a "self-fulfilling prophecy," he 
said. 
 
The future ArtsCenter space will depend on how much money the center raises in a future capital 
campaign. Wilner envisions a five-story cultural learning center to house the ArtsCenter, a new town 
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library and a magnet arts middle school. The project will also allow the ArtsCenter to offer strong 
music education programs, especially for youth. 
 
Ultimately this project will transform Carrboro on many levels. Concern remains over the planned 
hotel -- developers changed to a lesser chain late in the game, and some still worry about the project's 
impact on existing businesses. Whether the benefits outweigh the costs will depend on continued 
public involvement and board oversight. 
 
But Chilton and Wilner agree 300 East Main Street should make Carrboro even more of a destination; 
especially with the hotel attracting conferences, parties and special events, and tourism tax revenue 
supporting art and music projects. "The more people we attract downtown, the better it will be for all 
businesses and citizens," Wilner said. 
 
The key, as the developers promised throughout, will be building the project in a way that preserves 
the town's unique cultural vibe. 
 
"The essence of creativity is doing things differently from the mainstream," Chilton said. "Carrboro is 
not just a place where you can dance without music, it's a place where we are outraged if someone 
tries to stop you from doing it." 
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